CATCHTHECOMETSC.GOV

THE

HKCONET

FINAL MARKETING
REPORT

2013-2020

FLOCK AND RALLY
August 2020



es a full'recap of the
otional e f: erformec

outline i ' the




3

Contents

Marketing Plan Deliverables 4
Soda Cap Marketing Plan 7
Additional Campaigns 8
Hours Report 9
Budget Report 10
Social Media Report 1
Social Media Stats 12
Advertising Report 13
Graphics and Advertising 14

The COMET - FINAL MARKETING REPORT 2019-2020

ol




4

Marketing Plan Deliverables

The deliverables were completed in 2019-2020 as outlined by the marketing plan with the exception of a few items due to COVID-19. Even

with a later start (the board officially approved the plan in late October 2019) the general awareness campaign, along with several key

foundational tools, were created for The COMET. Below is a detailed list of every deliverable in the marketing plan.

Tactics and Deliverables:

Board of Directors Questionnaire —
complete

Messaging exercise — complete
Messaging guidelines — complete
Email newsletters — 3 complete

« Email newsletter template —

complete

«  NEW: print newsletter template —
complete

Graphics

. Complete/ongoing, all requests
completed to date

- How to Ride — complete
Internet presence

- One content audit of current/old site
— complete

« Research to track The COMET -
complete

« Social media profiles — complete
« Online audit — complete

| The COMET -
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» Wikipedia edit — complete
« Audit of new website — complete
Social media
« Profile updates — complete
. Social media playbook — complete
» Social playbook training — complete

«  Monthly content calendars with paid
and organic content — complete/
ongoing

« Manage and place paid ads —
complete/ongoing

Community events and collaterals

- |deating session for annual events —
complete

« Attendance and training at one event
— not complete due to COVID-19.

« Recommend, design and order
SWAG — complete

1-page FAQ for events — not
complete due to COVID-19.

Monthly reporting — complete
Advertising campaign

«  $104,650 approved by board in
advertising — complete

Advertising outlets changed
throughout the process of launching
per requests by leadership.

Advertising creative

« Design all ads — complete

« Commercials and video production
w/ WIS TV — complete

- Photography — not complete
(replaced budget item with Sarah
Mae Flemming Getty Images
purchase, leaving “$100 left. (see
master budget spreadsheet)

« 4radio spots — complete
Brand stewardship — complete
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The COMET

Services

)

34 Fixed Bus Routes The Orbit
The COMET bus system is made up of 34 standard bus routes that The Soda Cap Connector Orbit i 2 downtonn 100p with stops
y week The
o Newberry o
a5 wellos Sumter: The regular The COMET b
by fare o Central, y Library.
Jocated ot Sumter an Loure Steets.
*C! ;
Soda Cap Connector Paratransit (DART) %
Th it Ac@on
lumbia. The per

Soda Cap C

‘The COMET buses or access 3 transit stop for any tip purpose. In

~ traveling between Five Points, Main Street, The Vista and over
the river into Cayce and West Columbia. The Soda Cap also runs

order to use DART, customers must complete an ADA Certfication
Appiication. DART -»e«ams the same service hours as The COMET

) and alight

the Columbia Fi s o

home games,

6 1 The COMET/ CHRTA

primary Audiences

 oecouer AR

Brand Expression: Photugraphy

tis important to develop @ consistent and distinct
brand for The COMET, This includes & defined subject
and style of photography to suppor the overall story.
of the brand

When selecting photographs, aways aim for high

qualty images incorporating diversity in both race and

sex. Photos should feel authentic and depict people in

active and engaged situations. Photos and renderings

‘of buidings should be composed dynamically for

more visual appeal.

00

5 POKOS Tt ol e 3 stny: showeg the benefts ond

omeniies of The COMET,

+ Choose mages that epict The COMET i 2 postie vay.

DON'T

+ Use blackand whte o sepia tones.

+ Use images that ook pli,Iea, ok o bended togethec

+ Soloct images with people that el ke modes o sangers,
o people tha Gac fom the viewer' experienc.

Alibrary of approved photographs is available for use.

271 The COMET / CMRTA

vithin The COMET route. Please see the
system map for DART service boundary.

- FINAL MARKETING REPORT 2019-2020

Style Guidelines

COMET on the Go!

The COMET wil pay up t0 $5.00 for ridesharing tips that start and
end in The COMET fixed route service area on Lyft and Uber through:
> The COMET @ Night Seven days a week between 9 pm. and
3 a.m. apply the promo code that is posted inside the bus.
> The COMET to the Market: Seven days a week between 6 a.m.
nd 8 pm., apply the promo code COMETMARKETIS on Lyft

your trip must start or

sels fesh produce and meats
<REFLEX
ReFlex
The Ref
a detour o pick up @ Passenge ot on an ExStng foute O S0P,
the

Blue Bike SC

Tne Blue Bike SC program is intended to be an extension of a

passenger’s transit trip. Riders on the transit system can access
rom the bus that allows 45 free.

Blue Bike, located at various stations within downtown Columbia.

The Blue Bike SC parinership expands the “fist mile/last mile™

‘opportunities for The COMET users.

:

=
Vanpool

The COMET Vanpool is designed to assist employees in forming
Vangools for the home-to-work commute. A monthly subsidy of
$5001is available to help with the cost of the vanpool. Commute:

their pick-up. The five ReFlex routes serve Denny Terrace, Lower

12.and 15 passenger vans. Vans
must originate or end in Richland or Lexington Counties. A minimum

of five peopl pe s required for formation.

Batesburg-Leesvile.

Brand Identity
[Voice + Tone]

Voice

The COMET is NOT:

Complex
Itis simple and easy to ride

Mysterious
Itis accessible and dependable

Ordinary
tis constantly evolving and
improving to meet the needs of

its riders

The COMET is:

THE BRAND
ECICEN
bold, in your face design

Experimental
tying new things

Fun
colorful and bright

Savvy
me, the marketing behind it and its

Energetic

s, radical design, high-en

Futuristic
sing cutting-edge technology. forward-t

BRAND GUIELINES.

CATCHTHECOMETSC.G0V

AHCO)\

BRAND GUIDELINES

Brand / Messaging
Guidelines

NIET

ENTRAL MIDLANDS TRANSIT

Prepared By:

FLOCK AND RALLY
Columbla, SC

JANUARY 2020



Social Media Playbook

Content Thread:

@ Examples
People of The COMET

- orvers.
EG: Our divers are ur guids to gtting #TheCOMET across our
¥ senvice area - here's an ntroducton t one of our ivers. [postwith

@ Concept live video at a community event)
Show the people behind the scenes of
The COMET to humanize the brand. These

saft
£G: This monti's employee of the month s nsert nome of
photos should be posted after editing.

for The COMET [Insert name] was recognized during Tuesday's
board mee your senvi

UofscCarolinaCard
EG: The COMET i a partof the daiy ves of many who five in

You use GTheCOMET each day.
Partners.

areas. Find more details here >>> linsert web link]

28 Audiences
Tt dependert icers
" Choice drs

391 The COMET | CHRTA - SOCIAL MEDIA TRANING MANUAL + Community leaders. Business leaders

Content Calendar

This is what an example social JANUARY

planning calendar might look like.
It should include marked dates

to post and the selected content
thread for each date. Pro tip: color
coordinate your content threads
to have a visual representation of
how your content is spread over
the month.

Begin to plan content by
gathering photos/videos and
drafting copy after the social
planning calendar is created.
It's best to select the photo/
video before drafting post copy.
Reference back to the social
planning calendar as you draft

drafting material that matches the  Example Content Calendar
planning calendar.

There will be
organic and paid content posts in concert with The COMET and Flock and Rally.

+ The COMET will be responsible for posting all organic content on social meda
+ Flock and Rally will be responsible for all paid content on social me

11 The COMET /CHATA - SOCIAL MEDIA TRANING MANUAL

Emoji Use

The COMET is the voice of mass transit in
the Midlands and it's imperative to maintain
a professional and informative tone across
all digital platforms. However, you can use
colorful + eye-catching emojis to draw riders.
inwhen applicable.

Here's the selected emojs that can be used
for COMET social posts. Not every post will
lend itself to emoli use, o use appropriately:

Oncoming Warning
Bus (for late routes or route changes)

56 Tho COMET / CHRTA - SOCIAL MEDIA TRANING MANUAL
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What is Facebook Live?

A Facebook Live post s a fun way to bring your followers to your platform in
real-time and showcase events and happenings as related to The COMET.

How to create a Facebook Live

Togo ive:

1 Top (3 (Live) at the top of your News Feed.

2. You can select 2 broadcast type (example: Lip Sync Live,
Create a Pol or tap o add an effect. You can also add an
effect after you've started your broadcast.

. Top StartLive Video.
Top Finish when you want 1o end your broadcast
Keep in mind that when you go ive from your personal profie.
o a Page, your five broadcast will lso appear in the stories
secton.
You can akso go fve i 3 group or event by tapping (B Live).

Note: To block viewers during 3 ive broadcast, tap and hold the.

profile picture next t0 3 viewer's comment,then tap Block.

CATCHTHECOMETSC.G0V

HLCOMET
Social Media
Training Manual

Propared By:

FLOCK AND RALLY
Columbia, SC

Hashtags

The use of hashtags on social media is a great way to be a part of the conversation
of the riders who will use social media to discuss The COMET's services in a variety
of ways. These hashtags are specific for the COMET and the service area. When
applicable, tag the location on social media (EG: @CityofCayce):

#CatchTheCOMET
#TheCOMET

Additional Hashtags that can be used in posts by The COMET:

#ColumbiaSC
#WestColaSC
#ForestAcresSC
#CayceSC
#ColaSC
#RealColumbiaSC

55 The COMET /CMRTA . SOCIAL MEOIA TRANING MANUAS

Visual Identity
Photo Editing 101

We suggest that all photos being used on social media go
through a quick round of photo editing to produce the best
possible image. Below are examples of photo editing tools
that can be found in most free photo editing apps or on a
desktop, along with their main purpose.

Phato Editing Tip

If you do not have time to edit a photo using
2 photo editor, some fiters we suggest on
I Lark and Clarendon.

qualty phot
light and take several images to have choices.

Expostre i the overall rightness of an image. The exposure
00l can ncrease and decrease the amount f lightn a photo.
Insome apps, this may be called the “brightness” Use this
ool to add igh to @ photo or i the photo.

e o Unetited phota
e stnucture s how crisp and detalled objects i an image:
ook, The structure ool can be used to make abjects in
animage more defined. In some apps, hs may be called
“Sharpent o “clarity” Use i too sparngly to make objects
ina photo ook more detailed and rigid.

Vibrance s the overall color saturation of your image. The
Vibrance tool can enhance colors n an image. In some apps,
this may be called *saturation” Use ths tool o make photos
ook less dull and enhance colors to make the image pop.

Edited version

Content Thread:

Did You Know? & Examples

+
¥ concent Number of riders, number of buses + routes.
Interesting facts and figures to share
with the public to increase their
understanding of the bus system and its
importance within the community. These
photos should be posted after editing.

Pass and fare information.
Other interesting facts that are relatively unknown.

EG: #DYK: You can track your route + find out where.

You can #CatchTheCOMET with the FREE Transit app —
f The COMET? Fi

here >>> [insert web link]

EG: #DYK: All COMET buses are air-conditioned,
have Wi-Fi and charging ports? They dol You can
#CatchTheCOMET and be perfectly comfortable.

Audiences
Transit dependent riders
Choice riders
Community leaders
Neighborhood leaders
Elected officials
Business leaders

431 The COMET /CURTA - SOCIAL MEDIA TRANING MANUAS

Best sizes for social media graphics and video (continued)

Recommended  Minimum

. Maximum
Twitter  Rigommended  Minimum  Mamum imogeScie  MoxFieSize  Imoge Formats

Profile Photo: | 400x 400 200%200 . . PG, GIF,PNG
Heoder Photo: | 1500x 500 - - Y PG, GIF.PNG

oo | o o o

In-Stream Photo: | 506x253 440x220 1024512 3MB for Gis

Recommended Aspect
Dimensions atio

—— Aspect

Re
Instagram YouTube Dimensions

Profile Picture 10X 110 a Chaanel Profle 800 x 800
ey R

! T
[ P rym— pov——
i | R [N | e

Instagram Stories 10801920 916 Mobile 1546 x 423

v 2560 1440
Desktop 2560 x 423

Video Uplonss | MMMMED 280

261 The COMET / CMATA - SOCIAL MEDIA TRANING MANUAL




Soda Cap Marketing Plan

(separate $15k budget)

Tactics and Deliverables:

Soda Cap keychains — complete

Table top signage/business cards for attractions — complete
Social media advertising — complete/ongoing

Website audit + recommendations — complete

Graphics — complete/ongoing

Project management — complete/ongoing

14.74 hours remaining (roll over due to COVID-19)

7 | The COMET - FINAL MARKETING REPORT 2019-2020




Additional Campaigns

Flock and Rally executed three additional campaigns during
2019-2020 that were not originally planned at the request of
The COMET. Full reports for each are on file.

CATCH THE SODA CAP

WEST COLUMBIA! CLICK HERE TO

1 City of Cayce Soda Cap Connector 803-255-7100 PLAN YOUR TRIP

Hospitality Tax Grant

2 City of West Columbia Soda Cap Take The COMET
Connector Hospitality Tax Grant

3 Richland County Hospitality Tax
Grant: Zoo Shuttle Promotions

Take The COMET to the 200
from downtown Columbia of
Dutch Square

8 | The COMET - FINAL MARKETING REPORT 2019-2020




Hours Report from 2019-2020

Marketing Plan Item . \ . . . . . TOTALS
giaegig;r?;rifgtors 4.27 000 000 000 000 000 |000 |000 |000 |000 | 0.00 4.27
Brand Stewardship 17.21 158 |3156 |146 069 866 |741 639 |1493 |2426 | 6.03 13048
Advertising Creative 1372 1.32 9.86 4.97 54.93 19.04 |428 |558 |11.32 |226 9.23 136.51
Internet Presence 0.63 0.00 |134 314 215 1.42 0.39 0.43 10.88 | 1912 35.67 7517
Messaging Exercise 019 0.00 |0.00 978 0.00 0.00 |000 |000 |0.00 |0.00 0.00 9.97
Graphic Design 0.00 000 |526 |672  |1013 149 | 981 |2260 2992 3429 |32.95 16317
Social Media 112 002 |850 1734 2703 3561 1848 |1842 |24.80 2968 | 2952 210.52
Messaging Guidelines | 0.00 000 |000 |275 2353 |272 |120 000 |000 | 000 30.20
Email Newsletters 0.00 0.00 | 0.66 7.66 1502 |070 1223 |080 |505 270 44.82
gg[&l‘:g:ty Events/ |5 g 000 |614 |267 |1225 (022 014 067 |000 | 0.00 25.07
Reporting 0.63 181 020 122 188 264 (166 082 |089 |740 335 22.50
WECO plan 943 119 | 0.00 10.62
Total 40.75 14.73 | 63.52 |50.05 |(140.25 96.82  53.50 67.66 94.21 122.06 11945 @ 863.00

The marketing plan for The COMET allocated 863.00 hours for 2019-2020 for
Flock and Rally and this amount was satisfied in this fiscal year.

9 | The COMET - FINAL MARKETING REPORT 2019-2020



Budget Report 2019-2020

Marketing Plan Item

Flock and Rally onboarding

Flock and Rally Marketing Plan fee

Flock and Rally Hours

Paid Media

Photography

Products/SWAG

4 radio spots

Soda Cap Marketing Plan

Richland County Zoo Route Grant

Cayce hospitality tax plan

Out of scope

10 | The COMET -
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Marketing Plan

$ 11,748.55

$10,000.00

$125,135
$104,650
$1,000
$5,100.00
$4,000

$15,000.00

$15,000.00
$ 6,000.00

N/A

Actuals

$ 11,748.55

$10,000.00

$125135
$102,224.96*
$ 893.00

$ 5,100.00
$4,000

$12,862.70

$15,003.20

$6029.50

$5,434.60

As of August 27, 2020, there are
advertising invoices that remain
unaccounted for despite attempts to secure
them from the media outlets. In order to
close the books for 2019-2020, these ad
amounts will be moved to 2020-2021,
therefore increasing the ad budget for
2020-2021 by the following amounts:

« The Black News: $400

. Daily Gamecock: $1,020

« Glory Communications: $204
« CRBR: $403.75

« Carolina Panorama: $1,890



Social Media Report

Goals:

n Started with 1,168 likes
Goal to increase to 1,226

Flock and Rally started launching paid social media for The

Started with 900 followers
Goal to increase to 945

COMET in December 2019. Since beginning social media work
for The COMET, Flock and Rally has helped grow the presence
on its social media channels, as well as increase social media

Started with 414 followers
Goal to increase to 435

engagement across all platforms.

© ¢

Flock and Rally also created a social media playbook to be used

as a training manual for The COMET staff to learn about social Started with b video uploads
media best practices, audiences, content threads and more. FaR Goal to increase to B

also updated the social media about statements for all platforms
and created Instagram highlight covers to improve the look of

Started with 19 followers
Goal to increase to 20

[ ]
The COMET’s Instagram profile page. I

In May 2019, The COMET set a key performance
indicator for Flock and Rally to increase social
media by 5% by June 30, 2020.

11 | The COMET - FINAL MARKETING REPORT 2019-2020



Social Media Stats

Stats related to the KPI’s on page 9 are from May 2019 — June 2020.
Paid Facebook stats are from December 1, 2019 - June 26, 2020.

Results: Flock and Rally surpassed the 5% KPI for each category in 2019-2020.

n Facebook
1,773

51.79% increase in
page likes

y Twitter
1,011

Followers

in June 2020. Up from
900 followers in May
2019, a 12% increase.

@ YouTube

30

Video uploads

Since May 2019.

This includes the upload of
committee meetings. Without
counting these uploads, The

COMET has uploaded 10
videos to YouTube.

Instagram in Linkedin
2906 42

Followers Followers

121% increase in
followers

118% increase in
followers

421,257

Paid post impressions

The number of times the
ads were on a screen

12 | The COMET -
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111,943

Paid post reach

The number of people who
saw your ads at least once

1145

Total link clicks

16,074

Paid post engagement

Number of people who engaged with
ads by liking, sharing or commenting
when the objective was set as “post
engagement.” The COMET ran 47 post
engagement campaigns from Dec.
2019 to June 2020.



Advertising Report

The general awareness advertising campaign launched in
February of 2020. All ads in the plan ran and impressions for digital
placements exceeded expectations and planned performance.

In addition, the following advertisements were added in the fiscal
year that were not planned at the beginning:

« COLAToday

« Twin City News

« The Black News

+  Twin-City News

+ Columbia Business Monthly

« Sara Mae Flemming Campaign:

» The State Media Company

» Columbia Regional Business Report
COLAToday - highlight + banner ad
» Imara Woman Magazine

» Carolina Panorama

» Millennium Magazine

o Lamar Outdoor additional boards due to COVID-19

v

Originally Booked and Executed:

TOTAL RADIO SPOTS: 1,336
(+56k impressions on streaming radio w/ WCQOS)

TOTAL POSTER BILLBOARDS: 18
TOTAL DIGITAL BILLBOARD LOCATIONS: 8
TOTAL PRINT ADS: 23

13 | The COMET - FINAL MARKETING REPORT 2019-2020

DIGITAL MEDIA:

The Black News:

« 4 months of banner ads, February 21 — March 21
WISTV digital strategies:

. 1,037,500 WIS Display impressions

- 312,000 Targeted Video impressions
« 325,000 Targeted Mobile Banner impressions

Actual results:

- Ads Viewed: 1,764,526
- Site visits by potential customers: 2,515
« Click Through Rate: 14%

WLTX.com

. Banner ads = 42,781 impressions/month = 213,905
impressions total

The Free Times

- Banner ads on free-times.com

« 50,000 impressions per month for four months = 200,000
impressions total

Dailygamecock.com, gandbmagazine.com, garnetmedia.org

« Leaderboard weekly banner ads, top of page, 7 weeks total

Display ads

- Planned and purchased: Desktop, tablet and mobile display
ads = 807,500 impressions for 5 months
Actual results:

« 8M,724 impressions

. 2,664 clicks

« 0.33%ctr

« 4.69 x the national avg (.07%)

« 0.33% total engagement rate



Graphics and Ad
Examples



Awareness Campaign

Taking her there,| */ Bettng It1hem
so she's therefofyou % e thz;egg;vd f;ego

"
HEOMET £ = ";\ ;

I

CATCHTHECOMET.ORG | 803.255.7100

Getting him

= 3 Taking him
" to his future ®

HMEOMET

CATCHTHECOMET.ORG | B803.255.7123

MCOMET: :  R T
HCOMET

CATCHTHECOMET.ORG | 803.255.7100

CATCHTHECOMET.ORG | 803.255.7100
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Awareness Campaign: COVID-19 Adaptation

Transporting

essential employe

one seat at a t|m

HCONMET

Keeping the
Midlands moving
“intimes of crisis.

i "" 2 * MCONMET

WE ARE HERE FOR OUR COMMUNITY | CATCHTHECOMET.ORG | 803.255.7100

16 | The COMET - GRAPHICS & ADVERTISING 2019-2020

geping the Midlands
moving in times
‘ of crisis.

We are here for
our'community.

AMCOMET

Taking him there; 388
so hecan helpvu o Sl




Free Times: Annual Manual

Taking you to your favorite
experiences in the Midlands

The COMET now runs shuttles to Columbia’s events - with a list
that is growing each year. Why worry about driving or parking
when you can take an easy shuttle to and from a great time?

The COMET partners with the following events
and is adding more for 2020.

Columbia Fireflies games Light up NOMA
Famously Hot New Year Rosewood Crawfish Festival

Fireflies experience at The South Carolina State Fai/r
Congaree National Park UofSC Football games

Gervais Street Bridge Dinner .. and more!

HMCONMET

CATCHTHECOMET.ORG

CATCHTHECOMET.0RG | 803-255-7100 | F1w © @ in

17 | The COMET - GRAPHICS & ADVERTISING 2019-2020

Free Times: St. Pat’s Ad

Recharge and Connect with
The Soda Cap Connector

~at St. Pat’s in Five Points

MARCH 21

The COMET

Visit the Soda Cap Lounge during
during the 38th annual
St. Pat’s in Five Points festival.

The Soda Cap Connector will be stationed inside the gates so
you can RECHARGE and RELAX. Enjoy free WIFI, charging
stations, giveaways, activities + a comfortable place to take a
break from the festival.

The Soda Cap will also running shuttles to St. Pat’s all day.
More info at: stpatsinfivepoints.com

HCOMNMET

CATCHTHECOMET.ORG

CATCHTHECOMET.0RG | 803-255-7100 | B3 ¥ © @ in




Living Here Ad

The COMET can get you where you
want to go in Central Midlands
and Columbia

Bus Routes

Blue Bike
Free Rides

Uber/Lyft 80&13!?

Free Rides %

A Soda Cap
Connector
‘\ Free Downtown
Shuttle

HCONMET

CATCHTHECOMET.ORG | 803.255.7100 | ] ¥ (O @ | DOWNLOAD OUR APP!

18 | The COMET - GRAPHICS & ADVERTISING 2019-2020

Richland One Ad

RICHLAND ONE

ENGAGE - EDUCATE - EMPOWER

STUDENTS & EMPLOYEES RIDE
THE COMET FOR FREE

Catch MCOMET

Call (B03) 2565-7100 or visit
www.CatchtheComet.org
for more details

OYyoo | &5db



Twin City News

d
Batesburgl Lexington )/ ,
) @,

o) s
O OoMET )
| — O

The COMET is coming

...to Batesburg-Leesville!

January 23, 2020 operating every Thursday

CATCHTHECOMET.ORG | 803.255.7100 | E3%¥ © @ in | DOWNLOAD OuR APP! & & &b
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Twin City News

Catch the new %
Route 97 today! ?/\7

The COMET has a new rural flex route, which runs every
Thursday, connecting Batesburg-Leesville, Red Bank
Crossing, Lexington County Administration Center and West
Columbia with connections to Columbia. The buses feature
wi-fi, security cameras, cell phone chargers and bicycle

racks on‘buses.

The fare for Route 97 is $2.00 one way, $4.00 for a day pass,
$14.00 for a 7-day pass and $40.00 for a 31-day pass.

FOR MORE INFORMATION:

Please call (803) 255-7100, {EEO'\”ET

visit www.CatchTheCOMET.org CATCHTHECOMET.ORG
or email info@CatchTheCOMET.org.

Y @90 in
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Sarah Mae Flemming Campaign

Sarah M,
FIEmm,»n‘;E
T

ABOUT

Sarah Ma
Flemm,'n;

Starting on Juné

Mae Flemming

Columbi®

CATEHTH 73

June 22, The COMET w
for Sarah Mae Flem

an unsung
The COMET bi
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DART Brochure

Flex Services (ReFlex)

The COMET offers flex route service on
ReFlex Routes 31, 46, 47, 62 and 97.

These flexible type services combine ADA
paratransit and general public transit into
one service operating over a large zone
connecting customers to other The COMET
routes at specific transfer points.

Call us for details.

Tips for Riding

DART is an origin to destination demand
response paratransit service. Operators
may assist customers to the front door as
long as they are within the line of sight of
their vehicle. DART vehicles cannot be left
unattended.

Any other additional assistance will
require the use of a personal care
attendant (PCA).

Space is limited, so limit yourself to five
(5) packages, that you can carry.

Just like the bus, DART operate on a
schedule. Your 30 minute window is
15 minutes before or after the time
requested for pick up. DART operators
will only wait five (5) minutes if the
customer is not ready.

Subscription Service—For customers that
have a regular travel pattern, subscription
service is available on a limited basis. This
puts customers on a regular schedule,

so you do not need to request every trip
individually. DART can only accommodate
a limited number of subscription requests.

Please call us for more details on this service.

Customers with service animals or
traveling with a respirator or portable
oxygen supply are welcome on DART.

| The COMET

- >
BATESBURG- /—,:nms'

“ bl |
'
1
i
’

Updates

All customers are strongly encouraged
to wear seatbelts. Customers who use
wheelchairs will wear a lap belt. Child car
seats are not provided, customers must
provide their own child car seats. DART
operators can assist up to 25 pounds.

Remember—DART is a shared ride

experience. You may have other customers
on the same bus as you.

f}) RATPDEV

A service of The COMET operated through a
contract with RATP Dev USA, Inc. of Fort Worth,
Texas.

RICHLAND
COUNTY

‘o, ARLINGTON

»

(20)
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EXTENDED COVERAGE

DAILY Weekdays
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HLDART

DIAL-A-RIDE-TRANSIT

LDART

DIAL-A-RIDE-TRANSIT

Call Us...We Will Be Around!

For comments, concerns, questions or
suggestions regarding The COMET and DART
services please contact us by calling:

(803) 255-7100, fax to: (803) 255-7113, writing to:
The COMET, 3613 Lucius Road, Columbia, SC 29201
or by emailing: info@TheCOMETSC.gov.

DART

Informational
Brochure

DART Service is provided
within % of a mile of either
side of a The COMET non
express fixed route bus
operating within Richland and
Lexington Counties for DART
certified customers.

i
N

Demand Response ADA
Complementary Paratransit Service in
Richland and Lexington Counties

Telephone: (803) 255-7123
: TDD/TTY: 711
www.CatchTheCOMETsc.gov

EXTENDED COVERAGE Effective July 2020

Weekdays & Saturday

NO DIRECT DART
SERVICE IN THIS ZONE
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DART Guide Updates

s |

The COMET
DART Rider’s Guide

EFFECTIVE JULY 2020

LDART

DIAL-A-RIDE-TRANSIT

| The COMET GRAPHICS & ADVERTISING 2019-2020

Section 1: Eligibility and Certification

Eligibility

Individuals interested in paratransit services
through The COMET must first be determined
eligible for the service using Dial-A-Ride
Transit (DART). The eligibility review considers
each person’s functional ability to use the
fixed-route buses. A person's age, the distance
to bus stops, weather, and environmental
barriers do not, alone, establish eligibility.

The ADA eligibility certification criteria will be
based on the following:

A. A person with a disability who is unable
to navigate the transit system without
the assistance of another individual.

B. Any individual with a disability who
needs the assistance of a wheelchair lift
or other boarding assistance device and
is able, with such assistance, to board,
ride, and disembark from any vehicle
which is readily accessible to and
usable by individuals with disabilities
if the individual wants to travel on a
route on the system during the hours
of operation of the system at a time,
or within a reasonable period of such
time, when such a vehicle is not being
used to provide designated public
transportation on the route.

C. Any person with a disability who has a
specific impairment-related condition,
which prevents him/her from traveling
to or from a bus stop.

Types of Eligibility

The COMET will assign categories of eligibility
based on an individual’s functional ability. The
types of eligibility for DART are as follows:

Unconditional eligibility

The customer is unable to use the
fixed-route service under any conditions.
This eligibility is valid for five (5) years
from certification.

Conditional eligibility

The customer can use the fixed-route
service in specific situations, such as a

fixed route with a close and accessible
stop. However, if a stop is too far or is
inaccessible, this customer may qualify

for paratransit. It is important that the
conditions of his/her eligibility be clearly
defined and understood by both the
customer and the reservationists/schedulers
and dispatchers. Typically, eligibility
extends for three (3) years from certification.

Temporary eligibility

The customer has a health condition or
disability that temporarily prevents one
from using the fixed-route service (can

be either conditional or unconditional).
(Example: An individual's condition may
improve over time or may be aided by
travel training.) This eligibility is usually valid
for up to one (1) year from certification.

03




DART Rack Card: COVID-19

»{DART WHO DOES THIs POLICY APPLY TO?

DIAL-A-RIDE-TRANSIT

All Passengers unless g reasonable modification
request has been filed and approved by the
CDVI D'19 Director of Regulator

y Compliance/Civi| Rights
Operational Policy

Officer. Contact Arlene Prince by calling
803-255-7129 or email aprince@thecometscgov.
Effective June 15, 2020,
all riders will be required to WILL THE COMET PROVIDE MASKS?
wear face masks covering.the The COMET wil| initially provide masks for a 45-day
nose and mouth when riding period starting from June 15,2020 to July 31, 2020
DART or ReFlex vehicles.

Starting on August 1, 2020, Passengers will need to
provide their own masks or ask for one at COMET

Central or Lowell C. Spires Regional Transit Facility
during customer service hours,

-_—

WHAT HAPPENS IF I DON'T WEAR A MASK
AND BOARD A DART VEHICLE?

No vehicle will move until all passengers are
wearing a face mask covering the nose and mouth.

POLICY REVIEW

This policy will be reviewed every three months
starting September 30, 2020 for continued
applicability until the Center for Disease Control (CDC)
‘ and/or South Carolina Department of Health and
Environmental Control (DHEC) has determined that
information: the Novel Coronavirus Pandemic is over with relaxed
For more infor restrictions regarding the interaction of people.

4

CATCHTHECOMET.ORG
803-255-7100

LYy 9Oin

TDART

24



COVID-19 Restroom Decals

REMEMBER TO WASH
HANDS FOR 20 SECONDS

HEOMET

@ REMEMBER TO WASH HANDS FOR 20 SECONDS = @

25 | The COMET - GRAPHICS & ADVERTISING 2019-2020



Driver Appreciation

Always here,
so you can get there.

Thank your driver today

Transit Driver Appreciation Day is observed on
March 18 each year, but we are acknowledging
our wonderful drivers every day for getting our
people where they need to go—whether in crisis
or in calm. For this, we thank you.

O\ =T

HCOMET

CATCHTHECOMET.ORE

CATCHTHECOMET.ORG | B803-255-7100 | 1w © @ in

g S

Always here,
so you can get there.

Thank your driver today

Transit Driver Appreciation Day, Wednesday, March 18
Visit our website for thank you cards and more.

g
(1tANK YO0U

for your service.

HEONMET

CATCHTHECOMET.ORG

CATCHTHECOMET.0RG | 803-255-7100 | ;3w © @ in
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Chapin Route Flyer

Chapin High School students, faculty &
staff can ride The COMET for FREE!

All rides are FREE of charge with
Chapin High School identification card.

Go to school, work, after-school events, or
anywhere in the Central Midlands any day
of the week.

For more information call us or visit our website.

CATCHTHECOMET.ORG | 803-255-7100 | I ¥ © @ in
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-« Developing the Transit Service Plan by identifying transit
service needs, prioritize improvements and determine
resources required for implementing modified or new
service.

. Managing program areas such as system performance
measurement, route evaluation, and bus stop inventory
database

. Representing The COMET on cooperative special
projects with external agencies.

. Scheduling any mandated outreach programs
associated with grants, and route planning including,
but not limited to, Title VI analysis and major services
changes requiring a public hearing.

+ Developing private-public partnerships, including transit-
oriented development

IDEAL CANDIDATE

« Communicates clearly and effectively, both orally and in
writing; persuade, justify, and project consequences of
decisions and/or recommendations.

. Takes initiative, reason logically, and be creative in
developing and introducing new ideas.
. Prepares and presents clear, concise and comprehensive oral and written reports.
. Builds effective interpersonal working relationships with staff, peers, Board, public, and financial counterparts
. Develops policies and procedures to improve the operations and functions of The COMET.

- Communicates and work effectively with and provide support to staff, managers, elected and appointed government officials,
business and community organizations, and various interest groups in the pursuit of The COMET’s goals and mission.

PREVIOUS EXPERIENCE AND REQUIREMENTS
. Bachelor's Degree in Urban Planning, Transportation Planning/Engineering, or related field. Master's Degree preferred.

. One (1) year professional experience in transportation planning, urban planning, or transportation engineering experience,
preferably in a public transit.

. Excellent writing skills are essential to successful performance in this position. Work requires independent and professional
judgment. The employee uses written and oral communication skills; reads and interprets data, information and documents;
analyzes and solves problems; uses math and mathematical reasoning; performs highly detailed work; deals with multiple
concurrent tasks; and interacts with others encountered in the course of work. Experience with word processing, spreadsheets,
Internet software, email and/or database software preferred. Microsoft Office, Trapeze and ArcGIS skills are required. A valid
Class C driver license and safe driving record is required at the time of application and at the time of appointment and must be
maintained throughout employment.

Compensation + Benefits

The starting salary for this position will depend on the candidate’s qualifications. The annual salary range is $ 45,000
- $61,660 annually. The FLSA status is exempt with a pay grade of 1. This position will report directly to the executive
director/CEQ. The COMET offers and extensive benefits package that includes the following:

Retirement

Participation in the South Carolina State Retirement System (SCRS) is compulsory for all COMET full-time employees. The COMET shall
withhold both the employee and employer contribution to be forwarded to the South Carolina State Retirement System (SCRS) at a rate
of 14.56% The COMET and 9% Employee. Contribution is pre-taxed.

Social Security

All The COMET employees pay into the Social Security system as required as part of participation in SCRC. The employee and the
employer shall contribute the mandatory 6.2% each




How to Ride Collateral

HCOMET

is hereto take you there

‘{CO'\/’E T is-here ta take you there

The COMET provides safe, reliable and accessible
transportation for everyone.

o COMET propels our community forward
through providing safe, reliable and accessible

transportation for everyone.

How to Catch The COMET
PLAN YOUR TRIP

Download our Catch The COMET
mobile app or view our system map at
catchthecometsc.goviroutes;

Track Your Bus in Real Time
3 EASY WAYS;

How to Catch The COMET

PLAN YOUR TRIP

or connects you to maj
Download our Catch The COMET 1. View the system map at thecomet.transloc.com. fvl:::: ::zl:;jls; Vs mbia destinations,
mobile ap or view our system map at : serve each stop and will coincide with bda Cap Co
catchthecometsc.gov/routes. 2. Download our Catch The COMET mobile app. the numbers on the bus. except fr"::dw are the
. S FREE! Look for
3. Text the word “COMET” and the bus stop humber BUY YOUR BUS PASS ® and wrappeq pyses and
: " betwe P~
FIND YOUR STOP on the sign where you are boarding to 41411 Buy your bus pass at COMET Central, N destinations,

Trapisit stop signs list the routes that
serve each stop and will coincide with
the numbers on the bus.

through our Catch The COMET mobile
app, or on the bus.

CATCH YOUR BUS

Check the destination sign on the front,
curbside or rear of the bus to ensure BATEH
you board the correct route. P yoURBUS
ORTROLLEY

Need help planning

BUY YOUR BUS PASS q a
your trip or locating

Buy your bus pass at COMET Central, -
through our Catch The COMET mobile your route?

app, or on the bus. Call 803-255-7100. won 70

Transit

sT0P

Track Your Bus in Real Time

CATCH YOUR BUS 3 EASY WAYS: ES
Check the destination sign on the front,
curbside or rear of the bus to ensure
you board the correct route.

1. View the system/map at thecomet.transloc.com.
2. Download our Catch The COMET mobile app. o
Museum, the Convention
3. Text the word “COMET" and the bus stop number Riverwalk and more,
on the sign where you are boarding to 41411

CATCHTHECOMET.ORG || £1 ¥ © @ in

FREE ROUTES

The Soda Cap Connector

FIRST MILE, LAST MILE

connections to get you where you
need to be.

The Soda Cap Connector connects
you to major downtown Columbia
destinations. The route is free and runs
7 days a week.

COMET on the Go! with Lyft

0 ® O w0 HCOME

ATCH The COMET fixed route
pLAN  pIND . CACCs vt
VyouRTRP  \guRsTOP  YOUR Ly area throug!

+  The COMET @ Night: 7 days a

CONNECTOR

The Soda Cap Connector connects you to major
downtown Columbia destinations.

The steps to ride the Soda Cap Connector are the
same as The COMET bus, except it's FREE! Look
for the Soda Cap stop signs and wrapped buses
and trolleys for free travel between destinations.

2

pLAN  pND  CATEH

youRTRIP R TOP  YOUR, Lo

ROUTES

Stops: The South Carolina State Museum,
the Convention Center, the West Columbia
Riverwalk and more.

Stops: Benedict College, Allen University,
COMET Central and more.

Stops: Columbia Fireflies game days only,
running every 25-30 minutes.

OPERATES:

| The COMET - GRAPHICS & ADVERTISING 2019-2020

Look for the Soda Cap stop signs and wrapped buses
and trolleys for free travel between destinations!

'SODA CAP CONNECTOR ROUTES
ROUTE 1: MAIN ST. TO THE VISTA AND WEST
COLUMBIA/CAYCE
Stops: The South Carolina State Museum, the Convention
Center, the West Columbia Riverwalk and more.

ROUTE 2: MAIN ST. TO FIVE POINTS AND UOFSC
Stops: Benedict College, Allen University,
COMET Central and more.

ROUTE 3: MAIN ST. TO SEGRA PARK
Stops: Columbia Fireflies game days only,
running every 25-30 minutes.

SUN-WED.: i pm.
THU.SAT: Every 30 minutes 9 a.m-midnight

The Orbit

The Soda Cap Connector Orbitis a
downtown loop with stops every half
an hour. The route is free and runs 7
days a week, Mon.
and Sat.-Sun. 9:15 a.

The route runs along Surnter, Blossom, Assembly
and Richland Streets with stops near the State
House, the University of South Carolina, Prisma
Health Baptist and the Richland Library.

Plan your trip, find your stop and catch your bus
or trolley.

a.m., apply the promo code
board the inside of The COMET b

The COMET to the Market: 7 days a

week 6 2.m.-8 p.m. using promo code
COMETMARKET20. This promo code can only
be ice a week per passenger. Your trip
must start or end at a fresh food market within a
food desert area

If you do not have a smartphone or require mobility
device access, please call 803- 255-7124 to
request

Blue Bike SC

The Blue Bike SC bike
be an extension of a pas
sy to rent a bicycle and
Riders on The COMET c
that allows 45 free minu on any Blue Bike,
ed at various stations within downtown Columbia.

To locate Blue Bike rental stations, visit bluebikesc.com.

How to Catch
The COMET

A guide to all of the services
the Midlands’ reliable transit
system has to offer.

CATCHTHECOMET.ORG
803-255-7100

Oy ©9O@in




The COMET Fact Sheet
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About The COMET

The Central Midlands Regional Transit Authority (The COMET) is a regional transportation authority formed by Richland

County, City of Columbia and Lexington County on April 24, 2000, by the Central Midlands Council of Governments.
The COMET consists of an intergovernmental agreement signed by Richland County, City of Columbia, City of Forest
Acres and Lexington County to fund, operate and maintain public transit services in the Central Midlands area.

The COMET is also the brand name of the transit services provided. The COMET provides countywide public transit
services on 34 fixed routes, four ReFlex services and DART ADA complementary paratransit service throughout
Richland and western Lexington Counties. The COMET transports more than 2.8 million passengers annually on a fleet

of more than 80 buses, vans and trolleys.

The COMET also supports and provides opportunities for additional mobility through partnerships with attractions,

neighborhoods and events, Uber, Lyft and Blue Bike of S.C.

Services

)

The COMET bus system is made up of 34 standard bus routes
that run regularly, every day of the week. These routes cover
the entirety of Richland and parts of Lexington counties, cross
over into Newberry as well as Sumter. The regular The COMET
routes are accessible by fare or pass and most routes begin
and end at COMET Central, located at Sumter and Laurel

34 Fixed Bus Routes

Streets.

odl,
St

Soda Cap Connector

This is a free downtown shuttle intended for locals and tourists

to hop from district to district in the urban core of Columbia.

The Soda Cap Connector uses trolleys and buses to service its
routes — traveling between Five Points, Main Street, The Vista

and over the river into Cayce and West Columbia. The Soda
Cap also runs seasonally to Segra Park, home of the single-A
baseball team, the Columbia Fireflies, located within the
BullStreet District during home games.

CATCHTHECOMET.ORG | 803-255-7100 | INFOBCATCHTHECOMET.ORG |

The Orbit

The Soda Cap Connector Orbit is a downtown loop with stops
every half an hour. The route is free and runs seven days

a week. The route runs along Sumter, Blossom, Assembly
and Richland streets with stops near the State House, the
University of South Carolina, Prisma Health Baptist and the

Richland County Library.

Paratransit (DART)

DART is the with Disabilities Act
(ADA) paratransit service for persons with disabilities unable

to board The COMET buses or access a transit stop for any
trip purpose. In order to use DART, customers must complete
an ADA Certification Application. DART operates the same
service hours as The COMET non-express fixed routes.
Customers must board, travel and alight within 3/4 mile of an
operating The COMET route. Please see the system map for

DART service boundary.

Ny@o@in
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Blue Bike Sc

The Blue Bike SC Program is inte,
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Vanpool
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On the Go Collateral

COMET

ON THE GO!
N

-

7
v d
N

The COMET will pay
up to $5.00*
for ridesharing trips that

MET

/
ON THE 60! The COMET will pay
- up to $5.00*

Seven daysa week, 9 p.m. - 3 a.m., apply/the
promo code Which is available on board/inside
l n The COMET buses.to get up to a $5.00 discount

Q

Service Areas SUBJECT TO CHA COMET @

for ridesharing trips that start and -
end in The COMET fixed route
service area on Lyft and Uber

(through December 31, 2020).

anywhere in The COMET fixed route service area.

Uber

start and end in The
COMET fixed route service

COMET To The Market
Seven days a week, 6 a.m. - 8 p.ni., apply the promo
code COMETMARKET20 (Lyft) or visit

area on Lyft and Uber ..
(through :\;ﬁla 31,2020) Uber tuber.com/COMETMarket (Uber). This promo can WS
ELIEY7 1, b only be used twice a week pef passenger. Yourtrip .
must start o end at the following fresh food markets: COMET @ Night
Seven days a week, 9 p.m. - 3 a.m., apply the promo code
which is available on board inside The COMET buses to get
up to a $5.00 discount anywhere in The COMET fixed route
service area.

FORMS OF PAYMENT P> Googery || @ Ao

Credit cards, pre-paid gift credit cards, Lyft or Uber g wal\ma: fe;rr'nelt‘ Shoppe (S:am"s Club
b jlma a Estrella ostco
T D R L XRUDA Neighborhood Market ~ Supermarket Sove-arlot
“Anything over $5.00is the responsibility of the passenger. Hio Lowe’s FreshFood  state Farmer's
The code/must be entered to receive the discount. Trips S Ole Timey Meat Market
The COMET fixed route service area or not within the The Fresh Market  Market Target
NO SMARTPHONE? IN A MOBILITY DEVICE? requirements are not eligible for reimbursement. Whole Foods Market / Pidaly Wigaly Trader Joes

/ Aldi Publix Supermercado El
If you do not have a smartphone or do not have acces i Rotewood Market  Mariachi

to getting one of the payment methods above, contac &Del

Food Lion
DART at 803-255-7124 to schedule a wheelchair CATCHTHECOMET.ORG | 803-255-7100 | 3 W © @ in
accessible vehicle (WAV) to pick you up.

P> GooglePray || 6§ ,‘1‘,“,
COMET To The Market

Seven days a week, 6 a.m. - 8 p.m., apply the promo code
COMETMARKET20 (Lyft) or visit t.uber.com/COMETMarket
(Uber). This promo can only be used twice a week per
passenger. Your trip must start or end at the following fresh

food markets within a food desert area:

3

Visit https://ors.sc.gov/consumers/telecommunications/ ILITY DEVICE>
lifeline for details on getting a free or low cost lifeline Aldi Lidl State Farmer's
cellular telephone. BiLo Lowe’s Fresh Food Market

Ole Timey Meat Supermercado El
Market Mariachi

;dit cards, Lyft or Uber gift
ber app at the App Store or

Mention the program you are interested in and your
pick up and drop off location as defined be the program
perimeters. The fare is $10.00 one way and the WAV will
pick you up within 60-90 minutes

'€ or do not haye access

Blossom Shop ;‘:‘fehods above, contact
Costco a Whee’cha,r
Earthfare Piggly Wiggly Target <you up.

Publix Trader Joes
Rare Variety Café Walmart
Rosewood Walmart

i Neighborhood
Kroger Mark.et & Deli Margket
Sam’s Club

La Estrella
Whole Foods
Supermarket Save-A-Lot Market

Food Lion
The Fresh Market
Gourmet Shoppe

.ere.sted inand your pick
ed in the Program

rules.
he WAV wijf Pick yq

ou up

,/telecommunications/
“Anything over $5.00 is the responsibility of the passenger. 2 or low cost lifeli

The code must be entered to receive the discount. Trips ifeline
outside The COMET fixed route service area or not within the

requjrements are not eligible for the discount.

o= eeiD0 | )y Qin
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Feonix Flyer

BOOKARIDE @
TO AND FROM
THEBUS sTOP ¥

ACCESS MULTIPLE
DRIVERS WITH
ONE CLICK.

aarp.org/ridecolumbia
888-851-2131

Download the
Feonix app today!

TAXI
SM
RIDE@50+" = Uber lgn

L B

—_— S reonix COMNIET

Driver Safety MOBTLITY RISING e M

- . Apple and Apple logo are registered trademarks of Apple Inc.

AARP membership is not required. Google Play and the Google Play logo are trademarks of Google LLC.
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Mask Reminder Poster

(D ATTENTION

As of June 15, 2020
until further notice,
you must wear

a mask or face
covering

while riding any of The
COMET vehicles or

before entering any of
The COMET facilities.

(O ATTENTION

As of June 15, 2020 until further notice,
you must wear a mask or face covering

803-255-7100

BvyOain while riding any of The COMET vehicles or
before entering any of The COMET facilities.

HKCOMET

CATCHTHECOMET.ORG | 803-255-7100 | [} ¥ o in
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Mask Reminder Public Service Announcements

As of June 15, 2020, anyone
using The COMET buses and
facilities MUST WEAR FACE

MASKS OR COVERINGS.

For more information or to talk to
a COMET staff member:

CATCHTHECOMET.ORG
803-255-7100

Oy ©oin

HEONMET

As of June 15, 2020, anyone

using The COMET buses and

facilities MUST WEAR FACE
MASKS OR COVERINGS.

For more information or to talk to
a COMET staff member:

CATCHTHECOMET.ORG
803-255-7100
Yy ©9Oin

HCEOMET

For more information or to talk
As of June 15’ 2020, anyone to a COMET staff member:

using The COMET buses and CATCHTHECOMET.ORG
facilities MUST WEAR FACE 803-255-7100

Ay 9oin
MASKS OR COVERINGS. -
{CO[\/’ET
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Promotional Materials

HCOMET

TN
H CAFCHTHECOMET ONE

MCOMET

CATCHTHECOMET.ORE
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Reimagine The COMET

36

REIMAGINE
™= COMET

REIMAGINE
™= COMET

P from using the System. When this
do a “blank slate”

Reimagine The COMET is the ongoing
study to redesign the agency’s bus
network, and you can be part of it. %

lop New  pypy;
ublic Out,
o reach  Implemen;
t N
Phase 2 Bu Networiw

This 18-month study will look at the strengths and

REIMAGINE

% = COMET

| The COMET

GRAPHICS & ADVERTISING 2019-2020

REIMAGINE
~COMET

challenges in the existing bus system to redesign
a bus network that reflects the values of the
communites in Richland and Lexington counties.

Goals: o Analyze the existing network
® Design a new network that reflects the needs

and values of the community we serve
raft Network  f;
Repory " Fma; eNetwork

v s ‘Port

Reimagine The COMET wiill...

.% Build on what is
working well today
and identify ways '.-g

to improve.

Do a “blank slate” plan to
come up with a network
designed for the people

and places of today.

Improve reliability and
@ connections within the
network.
n:lMAElNE@THECDMETSC.GDV

- 1
fvgai,

Hear from existing
riders and potential
riders in Richland and
Lexington Counties.

Public outrea

ch eve|
dates will be postez:lnt
on the wepsijte as they
become available,

Understand existing
operational and ridership
conditions for each route
and system-wide.

Surveys will be
conqucted during both
cgbllc Outreach Phases,
isit the website )
for details, pelow

Determine how
The COMET should
allocate resources and
measures success.




Rider Alert: CDC Guidelines

WASH

hands for
20 seconds

Stay Nl
healthy [ eyes & nose

aboard The COMET

with these rules Stay at
from the CDC. HOME
if you’re sick.

CATCHTHECOMET.ORG
803-255-7100 oed
fYyoOdoin
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USE

hand sanitizer

AvOID

people who
may be ill

COVER

coughs +
sheezes




Rider Alert: COVID-19 Guidelines

, Passenger
doing to keep you safe: respnnsihilities:

ronglg—encouruged to\wear

« Daiily cleaning and disinfecting ¢1 face covermg

buses

/- Sk|p a seat - glve eqch other

+ Fare-free rides for essential space for ~OVIN 40~ éaul.

travel

« Rear boarding and skip a seat : Stoy gth

to promote social distancing < Wash har Board Rear Door Skip a Seat

. One-wag travel with mpndutory « Keep dirty NO FARE REQUIRED
deboarding at end of line ' nose Give each other space for

- Hand sanitizers on the buses RideThe Mobility devices and strollers COVID-19 safety.

- Drivers and staff are strongly esseqil board front door.

encouraged to wear a face

N « Cover col
covering

. ]
] .« Cleaning and sanitizing bus Use hanc

w SIORE [ - Avoid pet

CATCHTHECOMET.ORG | 803-255-7100 | f3 % © @ in - Stand 6 fe

CATCHTHECOMET.ORG | 803-255-7100 | {3 % © @ in
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Rider Alert: COVID-19 Guidelines

All Fixed Routes are one way
only for essential travel.

Board Rear Door

NO FARE REQUIRED

Seniors, mobility devices and strollers board front door.

CATCHTHECOMET.ORG | 803-255-7100 | f3 % © @ in
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Orbit Stop Signage

)bt

ROUTE 4

Downtown Loop
via Sumter, Blossom,
Assembly & Richland Streets

Also serving UofSC and SC Works

SUNDAY - WEDNESDAY THURSDAY - SATURDAY
9:00 AM-6:00 PM 9:00 AM -12:00 AM
A
2 text  Track The COMET! (803) 255-7100
Qm US Text COMET ___to 41411 CatchTheComet.org

B o o
®
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Social Graphics

WASH -y USE
hands for hand sanitizor
20 seconds.

Kaop Oty AVOID
Stay = Je il perots e
healthy
aboard The COMET HBME COVER

" coughs +
with these rules if you're sick. e
from the CDC,

CLEAN

Always
m.gu Practic
using p,
s

o -1C@ Socio)
u’;f'”g Wwhen §
c trangiy
Sential troyey for

Sunday schedule
every day effective
Monday, April 20

A{CMOI\/'E o= Always practice social
i distancing when using public
transit for essential travel.
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Soda Cap Connector: West Columbia Routes

CATCH THE SODA CAP

TO WEST COLUMBIA!

CLICK HERE TO
PLAN YOUR TRIP

803-255-7100

4 SERVING
conector)  NOY T UmBIA!

The Soda Cap Connector now provides free rides for those
living and working in West Columbia to access downtown
Columbia via two stops. This new connection also allows

people in downtown Columbia to access the West Columbia

Riverwalk and visit the thriving State Street.

HCOMET
Catch the Soda Cap Connector from

THURSDAY - SATURDAY | 9 AM - MIDNIGHT

CATCHTHECOMET.0RG | 8032557100 | 1w © @ in
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CONNECTOR
NOW COMES TO
Cayce and West Columbia!

Catch the FREE Soda Cap Connector
in Cayce and West Columbia to all the places
in downtown Columbia you want to go.

The Soda Cap stops in the Vista, Main Street and in Five
Points. Grab your free downtown shuttle at either the State
Street and Knox Abbott Drive stop or the Alexander Street

and Meeting Street stop.

Riverfront

z , 2o
NoRTH Park s Finlay quk u £
] ES Post Officem o
Map ot e Taylor St -g
s SCWorks ™ RCPLM =
Hampton St
Kiapman Bivd &
S Washington St
State Museum ™ 0
< ]
@ Meeting st EdVenturem ) _ﬁdy -
e € ~ Gervais St
b d &
GaRE T (] ?oe/f/[mbfa Z The Vistom | E3J%
Riverwalk ~ © Sena‘e.s' & —
T & Columbia Metropolitan [P} Pendleton St
&, ] o Convention Center | o
"‘? g 2 z College St
5 = = =3
L ? 2 Colonial Life mg Kogerm & &
D menas Arena < Center & 4
3 - “8 5 ®g
® LI 3
2
Knox Abbott Dr @ Blossom St <
T p
% Cayc: W Founders Park
% Riverwalk

Funded in part by Cayce Hospitality Tax Funds quce

CatchTheCOMET.org | [




Soda Cap Connector: Fireflies Ad

+ 4

U M ET' Don’t worry about parking
. or driving when you can take
i |0ng_ the Soda Cap Connector

to and from every Fireflies
game this season.

Grab the Soda Cap Connector Route 3

= at Main and Hampton Streets and ride
{CO'\/’ET for FREE to Segra Park.

CATCHTHECOMET.ORG

CATCHTHECOMET.ORG | 803-255-7100 | [3¥ © @ in
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Soda Cap Connector: POP Activity Sheet

| The COMET

GRAPHICS & ADVERTISING 2019-2020
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Soda Cap Connector Rack Card

FREE RIDES ON THE

Soda Cap 3%
“Fireflies game d
b Gl
10 botrs e e

b2

encac

Spedt o

dien
Uniersy

F-8ichiong cour
Aaministonon”

Morth Lt
© Kogl o

J&.;;ﬁ

The COMET Soda Cap Connector is a simple system of
dedicated routes that connect you to major Columbia
destinations, including the S.C. State Museum, the Vista,
the Main Street District, the State House, Five Points,
Allen University, Benedict College, West Columbia,
Cayce, the Convention Center, UofSC and Segra Park.

Look for Soda Cap signs and wrapped trolleys
and buses for FREE travel between destinations. 8 7

The route names appear on trolley and bus displays GP
above the driver, and on the sides of vehicles. &

Service operates every 30 minutes on three routes,
Sunday-Wednesday 9:00 a.m. to 6:00 p.m., and
Thursday-Saturday 9:00 a.m. to Midnight.

HEONMET

Catch the Soda Cap Connector from

SUNDAY - WEDNESDAY | 9 AM - 6 PM
THURSDAY - SATURDAY | 9 AM - MIDNIGHT

- Tax Funds O,
CatchTheCOMET.org | 0w Cly,(.??
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Transit App Advertising

Make the switch - Get Maobhile,
download @3 transit today Download Transit 'atch

Plan your route, track your bus in Track your bus and

real time, find Blue Bikes, order plan your trip with ease :I\”ET

Lyft and Uber rides, and more! CENTRAL M10LANDS rhagyy

Q Where to?

ALEOMET ' mmedl | the new

is proud to work in partnership s nsit app
with Transit

und Columpig
it easier,

€ new Transit
our bus jn real

Q Where to? - route, find

501 : and morel

© Columbia Place Mall

Laurel Sumter EB &

)@

W ) 2 o track their pys i
N Real-time information ‘ansport app in North

Alerts and service updates || Srmea e ‘ ;S'Ubsc"l'bers using the

Directions in your pocket Sumter Taylor SB @& :t]a_nd begin using it
. @ ;

Find Blue Bikes and order - 3 " G:‘”S't app can be

Lyft and Uber rides! ogle Play,

ceTToN . o e
» Google Play @& App Store

TS SYMELOrg | ] Ny O in
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Newsletter Trifolds

VIO YOU KNOW?2

e COMET honored 8 Stall Business
D ihe Year by CaycelWest Cotumbra RENt LWL
e hamiver of COTIDEEES g e S T
o
e nos hean named S SRS 0L s ee a
Vaar by the Grester &2y N ANGe Cotumbia Chamoes 200 S Son St
o Commerce and was S ored at e 2020 Annual Sy
Shent Auction on \Jva‘:tje a0

A
-\ Lnammber Awards Dlonet and

A Crrsaay, Jenuany 16

and navional Sate Place
uth sate

A the COMET

k network unite © weep YO

i The COMET and Naﬁona\ Safe Place Wetwork \\'\?\\\\
\ce Aneir new P W o

posky

e Greatet

a %o P
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Zoo Shuttle Collateral

Take The COMET

Take The COMET
to the

OIIE

CATCHTHECOMET,

Take The COMET to the
from downtown Columbia of
Dutch Square

ROUTE * Get $3 off Zoo admission when
you show your COMET pass

34 * Members ride FREE

Pick up/drop off at COMET Central, Park and

for access to

Riverbanks Zoo | . e03.2557100 (71 through reiay service ot

a nd Ga rden least one hour before the time you want to take

the shuttle to request pick-up from the nearest
bus stop on the route.

SAVE

EXPLORE

members of

the Z00

: RBANKS
HEOVIET R GARDEN

CATCHTHECOMET.ORG | 803-255-7100 | 3 W © @ in
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Take The COMET

to the\gzu D!
&

for access to = —

Riverbanks Zoo
and Garden

HEOMET



UofSC Transit

quSC TRANSIT

803.255.7100

UofSC TRANSIT

E { J | | EH”EEDE“S

803.255.7100

E South Carollna
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LEOMET

UofSC
TRANSIT STOP

(803) 255-7100
CatchTheCOMET.org

#100
10120194
10120194

South Carolina (§

Effective Tuesday, September 1,2020

South Carolinga

GO BAMECORKS

GO GAMECGDKS

Thie

XCONMET

nnnnnnnnnnn

www, L’.'atchTheCﬂMET .org

803.255.710p . 77 through Refay Service

ACOM

UofSC

TRANSIT STOP

é"’?o@o

(803) 255-7100
CatchTheComet.org

South Carolina




THE

HCONMET

CENTRAL MIDLANDS TRANSIT

PLEASE DIRECT QUESTIONS REGARDING THIS REPORT TO:

FLOCK AND RALLY
Merritt McNeely

merritt@flockandrally.com
info@flockandrally.com
803.269.0001

THE COMET
Pamela A. Bynoe-Reed

pbynoe-reed@thecometsc.gov
803.255.7139






